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• 38% of respondents went without heating to save money (50% increase on 2021)

• Only 15% receiving energy-related discounts

• 44% unsure how much they spent on energy bills

• Of those who are, 80% now report spending more than 10% of their monthly income 
on energy





Better Days Campaign Update

Supporting Thriving Communities 
'Better Home' objective:

• 500 telephone cases offering bespoke 
energy support: energy debt, vouchers, 
grants, efficiency advice, advocacy.

• Targeted via Tenancy triage to help most 
vulnerable

• Simple measures to save energy 
& stay warm

• Pack includes: Blanket, flask, LED 
lightbulbs, wind up torch (powercuts)

• Targeted using Fuel poverty data to 
ensure events in fuel-poor areas

• Energy (and cost of living) advice 
sessions

• Winter fuel packs will be distributed


